ADVERTISING e PUBEICITY @ EXPLOITATION 


YOUR TOTAL 
CAMPAIGN 
FOR THE 
FUNNIEST 
PICTURE 
OF THE YEAR 
"NEVER 100 LATE’ 


WD All material in this pressbook has been approved under the MPAA Advertising 
ty! Code, a self-regulatory procedure of the Motion Picture Association of America. 


3rd Prize: $200.00 


FOR THE BEST ALL-AROUND CAMPAIGN AND FOR 
THE BEST SPOOF AND AVIS PROMOTIONS DEVEL- 
OPED BY A MANAGER FOR THIS MOTION PICTURE 


Ist Prize: $500.00 
2nd Prize: $300.00 


The attractive cover on the next page and the check list chart of activity on the page following 
have been provided to help you prepare, coordinate and present an outstanding campaign book 
showing what you did to make ‘NEVER TOO LATE’ a smash success at your theatre. 


MR. EXHIBITOR: 


‘NEVER TOO LATE' is loaded with exploitation possibilities. You have 
a great fun family film which, because of its appeal to all levels, opens 
unlimited avenues of promotion to you. Warner Bros. has paved the way 
for you by providing a bouncing assortment of campaign materials which 
in themselves provide a great show and a sure sell . . . BUT THE REST IS 
UP TO YOU. The promotions and advertising shown in this pressbook need 
planning and coordination to reach maximum effect — but they can only 
be effective to the extent that you — the exhibitor — utilize your knowl- 
edge, your own ingenuity and your showmanship to highlight the campaign. 
The unique check list of activity was developed to help you organize the 
most comprehensive plan of applied action in your area. However, there 
will certainly be facets of advertising and promotion pertaining to your 
own situation that are not covered in this pressbook. Therefore, we invite 
you—the most important element in selling any picture—to explore every 
possible channel to bring 'NEVER TOO LATE' to the attention of your 
patrons. THIS IS A FUN PICTURE and its possibilities should be fun for you 
to develop. But not only is it fun — its worth $1,000 in cash prizes to you. 
Remember it's never too soon to start winning those big, 'NEVER TOO 
LATE' cash prizes. START YOUR CAMPAIGN TODAY! 


YOUR ENTRY WILL BE JUDGED BY: 


Fred Herkowitz, 


Director of Advertising 
& Publicity for RKO Theatres 


Mel Konecoff, 


Associate Producer 
& General Manager of Boxoffice 


Donald M. Mersereau, 


New York Editor of Motion 
Picture Exhibitor 


Send your book to: 
Campaign Plan Manager 


Warner Bros. Pictures 
666 5th Avenue 
New York 19, N. Y. 
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MANAGER'S V CHECK-LICT CHART OF ACTIVITY 


For your convenience, here is a| from which you plan—and carry out a 
check-list chart so that you can co- | complete, box office-powerful, prize- 
ordinate, plan and check on your ac- | getting campaign. You must include 
tivities as you approach opening | this check-list along with samples and 
date. Reference to the chart will show | stills in your campaign book...ex- 
you at a glance the progress that you | panding or enlarging upon it as 
are making. This chart should be fol- | needed. 
lowed carefully and used as the basis 


[_] Valance, Baby Items 
and Lobby Record Installed 


"| Theatre Front 


Area Posted 
with N.S.S. Paper 


Pan American 30 x 40 
Installed 


[_] Pan American 


Entry Blank Available 
1 Avis Contacted 
Greyhound Contacted 


Local Kreuger 
Outlets Contacted 


SPOOF Promotion under way 

Cees. Scroll Available 

+ &, = Se Membership Card Available 
SS eee Club or Clubs Formed 

i te ees Papers Conatcted about SPOOF 


Organizations 
2 nae SPOOF Letterhead in Use 
> AE ene Other SPOOF Exploitation 


Newspaper Tie-Ups Theme Song Tie-Ups 


Publicity Mats 
Publicity Stills 


13, oe N.S.S. Posters 
and Accessories 


Norman Lear 
TV Spots 


Special Damone 
Record Deal 


Lobby Record 


Valance and 
Baby Items 


SPOOF Promotion 
Material 


Herald planted 
and/or Distributed 


Deejays Contacted 
about Theme Song 
Radio Campaign Newspaper Ad Campaign 
|. Date and Time 
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REMARKS 


TV Campaigns 
1. Date and Time 
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‘NEVER TOO LATE’ A SMASH 
AT COAST MOVIE MEET 


NEVER TOO LATE and the materials 
for promoting and selling the hilarious 
new Warner Bros. attraction proved a 
smash hit at the Tenth Motion Picture 
Herald Merchandising Conference 
held in the Ambassador Hotel in Los 
Angeles. The top personalities con- 
nected with the picture attended, and 
i | . top level WB executives made a pre- 
1 sentation of the great ‘NEVER TOO 
LATE’ accessories available for the 
film. Utilizing the baby theme of the 
comedy, the materials were packaged 
in diaper pails which on immediate 
sight brought immediate laughs from 
the more than 300 exhibitors, adver- 
tising and promotion people assem- 
bled for the conference. With the 
conferees following attentively, the 
accessories were displayed and ex- 
plained one by one. The result was a 
pre-sell bullseye for a bullseye attrac- 
tion. Now turn the page and see what 
was shown to the movie merchandising 
conference — and what you have at 
your disposal to sell ‘NEVER TOO 
LATE to your community. 


_ FOR LAUGHS — WITH A 
PART OF THE SHOW: Top row, producer Nor- POINT: @ontercésirecdivad 


man Lear, Richard Lederer, Vice President for Ad- i sacle 3 - 
vertising and Publicity, Warner Bros. Pictures, Inc.; diaper pails like this. Inside 
and dfrector Bud Yorkin. Second row, left, star were attention-getting 
Connie Stevens, Lear, star Paul Ford, Ernie Grossman, "NEVER TOO LATE' materi- 
National Manager of Publicity, Exploitation and als. They laughed — then they 
Promotion, Warner Bros., and Max Bercutt, Studio lockbd wad Refenod: 


Publicity Director, Warner Bros. Second row, right, 
Miss Stevens and Grossman. Third row, Lederer, 
Yorkin, Lear, Ford and Bercutt. Bottom row, part 
of the 'NEVER TOO LATE ' display with Leo Wilder, 


Promotion Manager, Warner Bros., in foreground. 
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ALL 


§ P00 F—it's a gas. One of the best 


laugh ideas in years. The whole thing 
turns on ribbing overage fathers — as 
does ‘NEVER T00 LATE’. On these 
pages are given many ways to exploit 
$POOF in your situation—so you 
can work forward to a bonanza at the 
ticket-window. Also shown are ma- 
terials to support $ P 0 O F which can 
be made up locally or printed from mats 
available on request to: 
Campaign Plan Manager 
Warner Bros. Pictures 


666 Fifth Avenue 

New York 19, N. Y. 
Okay? Let's go—start SPOOF ing to a 
winner for your house. 


SPOOF Exploitation... 


¢ Place a table in the theatre lobby and station an usher to hand 
out SPOOF memberhip cards to patrons. Have a sign inviting them 
to join. Also display a club charter which you can make up by en- 
larging the charter mat shown on these pages. 


® Hold a special invitational performance for SPOOF members. Notify 
your local paper about this event, and try to get radio coverage from 
the lobby. 


¢ Plan a tie-up with a photography store whereby the store gives 
discounts to persons presenting SPOOF membership cards. The store 
can also give free passes to ‘NEVER TOO LATE’ to some of their 
customers as an added incentive. Try for a co-op ad on this one, 
or cross plug in your own ads if the tie-up is strong enough. 


¢ Give out ‘NEVER TOO LATE’ cigars at local hospitals to expectant 
fathers. This is a good place to distribute SPOOF cards, too. 


e Launch a ‘Father's Day In December” contest in connection with 
SPOOF. Pick the most deserving overage father and as prizes get 
him an Avis car for the day, a free dinner for himself and his family, 
a pass to “NEVER TOO LATE’ and anything else that can be promoted 
for the occasion from appropriate local merchants. Try for a tie-in 
with your chamber of commerce and for a TV interview. A biography 
or article about the winner and his family might be interesting to the 
local newspaper. 


e Place a display in the lobby announcing free baby-sitting service, 
offered by SPOOF, to all new fathers over 60 who wish to attend the 
showing of the picture. 
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TRY SPOOF —IT WILL 


THE WAY TO 


These "NEVER TOO LATE’ lapel buttons can 
be made up very inexpensively through lo- 
cal resources. Use light metal or cardboard. 
Put them outin quantity, make them avail- 
able in baskets set on a table in the lobby. 
Each person who takes one becomes a 
walking ad for you. 


c for | ne 0, 0 verage | 


National Headquarters: Room 706 666 Fifth Ave., New York, N.Y. 10019 212 ClIrcle 6-1000 


Chairman: Paul Ford Public Relations: I. Windisch 


Print official stationery for letters and press 
handouts with these SPOOF mats, shown 
here in reduced size. Actual sizes fit on 8 x 10 
sheet of paper. Send out your own messages, 
or let patrons grab them for kidding around 
purposes of their own. 


It’s Never Too Late! 


ee es ee ee 2 Ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee Tt th ee ee 


ee ee ee ee | 


¢ Hold a ‘NEVER TOO LATE’ diapering contest, sponsored by SPOOF, 
among new fathers who compete for speed in diapering infants. This 
can be held on the stage or on a local TV show. Announce the con- 
test in the lobby and in newspaper ads. 


¢ Hold a baby-carriage race to the theatre, under the auspices of 
SPOOF. The race can start from a department store, from Avis or 
Greyhound, or the center of town. Prizes can be an Avis car for the 
day, a Greyhound trip or a give-away from the local store which is 
the starting-point of the race. Try for a co-op ad announcing the race 
and an article in the paper about the event. 


TICKLE THEM 
YOUR BOX OFFICE 


More Exploitation ... 


IT’S “NEVER TOO LATE”! 


¢ Hold a father-and-son photo contest for the oldest father and the 
youngest son, or for the best-looking father and son. Prizes can be 
passes, records of the theme song, or an Avis or Greyhound prize 
which you can promote. Hang the contest photos in the lobby and 
try to get your paper to print the pictures of the winners. 


e Promote a tie-up with a local diaper company whereby they put a 
‘NEVER TOO LATE’ band on their packages of diapers. This is a 
natural for a co-op ad around the theme: ‘It’s Never Too Early But 
It's Sometimes Too Late To Order Diapers From The ............ Diaper 
Company.” 


e Have an elderly man with a long beard, or an usher dressed like 
one, wheel a ‘NEVER TOO LATE?’ baby-carriage on the streets. In- 
clude sign with playdate information. 


e Arrange for a local deejay to hold a contest whereby the person 
who sends in the longest list of songs with the word “‘baby”’ in the 
title would win a Vic Damone ‘NEVER TOO LATE’ record, passes to 
the movie or other prizes. A switch on this one would be to play the 
‘baby’ songs and have listeners guess the titles, for prizes. 


e Set up a series of co-op ads using the slogan, “It’s Never Too Late 
fo ship SF: ;.....5.... store.”” Hang a ‘NEVER TOO LATE’ scroll listing 
participating merchants in the theatre lobby. Start first with stores 
that sell the merchandise seen in the picture, i.e., layettes, lumber, 
plumbing, supplies, etc. 


e Using stills of Maureen O'Sullivan crossing the street, or Paul 
Ford caught in traffic, tie-up with your city traffic department or the 
police department for signs on light-poles or traffic signs, using the 
slogan: ‘It’s Never Too Late For Safe Driving.’’ Try to get a ‘NEVER 
TOO LATE’ safe driving contest going with a city department or the 
chamber of commerce. 


e Arrange with a local private ambulance service to offer a free trip 
to the hospital for any man in the audience who suddenly finds him- 


self an overage father. Place a display announcing this in your lobby 
and use appropriate copy in newspaper ads. 


e Contact travel agencies and have them display posters, stills or win- 
dow cards with the theme: “‘It’s Never Too Late For a Trip to New 
England,”’ since the story of the film ends there. Try for a co-op ad on 
this one. 


¢ Using stills of Maureen O'Sullivan before and after getting a beauty 
shop treatment, tie-up with a local beauty parlor for a co-op ad or 
window display with playdate copy and the message: “‘It’s Never Too 
Late To Get Our Beauty Treatment.” 


e Arrange with a record shop to set up a window featuring Vic 
Damone releases, with the ‘NEVER TOO LATE’ disc taking center 
place in the display of records. 


e Arrange for a ‘NEVER TOO LATE’ charity bazaar with your church 
or other local charity. The theme can be: “It’s Never Too Late To 
Help Support The Blind,” or some similar theme. You can donate 
passes to the film to be used as give-aways. Try for a theatre party 
on this one. The charity can sell the tickets for somewhat advance 
prices, if they like. 
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Know all men by these presents: 


Local SPOOF Chapter 


Whereas a duly constituted number of inhabitants having made 
evident their common interest in SPOOF and their desire to 


form a chapter of same, 


And Whereas It’s Never Too Late for SPOOF, I hereby do de- 
clare, publish and proclaim, By virtue of whatever power is vested 
in me, That this local charter has been properly executed and 
awarded to the chapter whose name appears hereinabove, 


And that said chapter shall be recognized as an official repre- 
sentative body of SPOOF, empowered to carry on all forms of 
SPOOF activity, including meetings, fun and games. 


Signed, sealed and delivered in the city of Hollywood this 
25th day of October in the year nineteen hundred and sixty-five. 


Fa 8 2 sees 


Secretary 
Zs “NEVER TOO LATE’’?! 


Room 706 @ 666 Filth Avenue, New York, N. Y. 10019 212 Circle 6-1000 


With this mat you're in position to charter 
S.P.0.0.F. clubs all over the area. Start your 
own, or approach existing organizations to set up 
gag groups within their membership. Mat is shown 
in reduced size. Actual size makes up into scroll 
82 x I1. Can also be used to enlarge for lobby 
display purposes. 


Ss... for | 0, 0 verage 


National Headquarters: 666 Fifth Ave., New York, N.Y. 10019 Room 706 


OFFICIAL MEMBERSHIP CARD 
1965-1966 


is a duly accredited member 


Paul Ford OSG 


Chairman Secretary 


IT’S“NEVER TOO LATE”! 


These mats will give you a SPOOF mem- 
bership card (front and back, actual size) 
which can become a real conversation- 
piece in town. Print them in large num- 
bers, distribute anywhere that people 
gather or there is traffic. Include your own 
lobby, of course. 


58 for Poca 0, 0 verage | 


* a voluntary association * 


* For happiness 


* For fun 


* For the physical and mental health 
of over-age fathers 


IT’S “NEVER TOO LATE”! 
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SPECIAL VIC DAMONE LOBBY RECORD 


To focus the attention of your patrons on 
your "NEVER TOO LATE’ engagement, 
Warner Bros. prepared for you one of 
the most effective and pleasant selling 
aids that’s come along in many a month 
- « - @ Special lobby record which com- 
bines the unbeatabie combination of 


soft-seli copy and delicate humor... 
coupled with Vic Damone singing the 
melodious hit tune ‘‘Never Too Late’”’. The 
dise is a sensational seli and it’s yours 
FREE on request to: 


Campaign Plan Manager 
Warner Bros. Pictures 
666 Fifth Avenue 
New York 19, N. Y. 
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RADIO SPOTS... 


Unbeatable for their 
comic cleverness and 
zingy punchlines, there 
are few radio spots to 
equal thoseWarner Bros. 
has made available for 
your NEVER TOO LATE’ 
playdate. Start your cam- 
paign with a bang by get- 
ting these commercials 
on the air today. Sure to 
become a conversation 
piece in your town, the 
tremendous word-of- 
mouth value spells big 
boxoffice. Spots FREE 
upon request to: 

B. G. CHARLES, INC. 
580 FIFTH AVENUE 
NEW YORK, N. Y. 


THEATRE 


TRAILERS . . . 


Your patrons will be sold instantly 


by the two great trailers available 


ately quickens the interest of the 


| for 'NEVER TOO LATE.' As bait 


there's a teaser trailer that immedi- = 


viewer. And as the final hook 


there's a production trailer which 


combines the hilarious high points 


and touching moments of the 
= picture in the most attractive 


= these two trailers on your screen 


they'll work as a team to give your 


box office a mighty boost. Order 


today from your Warner Bros.’ 


Branch Office. 


: framework possible. Plan to get 


- well ahead of playdate. Together 


A TET TUTTE eee TTT TTT = 


FOUR RADIO 
INTERVIEWS ... 


The top personalities of ‘NEVER 
TOO LATE’ figure prominently in 
the pre-sell for the picture via the 
airwaves. Stars Paul Ford and Mau- 
reen O'Sullivan and producer Nor- 
man Lear and director Bud Yorkin 
were recorded in a series of witty 
and informative interviews by Dale 
Remington, nationally known radio 
figure. The interviews — each 
handled separately on a four-seg- 
ment open-end disc—were serviced 
to radio outlets as part of Reming- 
ton’s entertaining “Kaleidoscope” 
show which is heard all over the 
country. The promotional advan- 
tages to the picture from this tie-up 
need not be underscored. Why not 
check with your local radio station 
to find out if it has received—and 
intends to use—Dale Remington’s 


punchy, funny, timely interviews? 


FUNNYMAN NORMAN LEAR PREPARED 
HILARIOUS T. V. SPOTS FOR ‘LATE’ 


They re Your Campaign Kickers 


Created by a master of the comic touch, these TV spots, 
written by NEVER TOO LATE’ producer Norman Lear, 
... Who is also a successful television writer... are a 
show in themselves. The commercials are sophisticated 
verbally and slapstick visually. They represent the ulti- 
mate in visual selling because of their appeal to all 
levels of the home audience. Performed by popular 
comedian Dayton Allen, the stills on this page... taken 
from the great commercials... can merely give you a 
hint... THEY MUST BE SEEN TO BE APPRECIATED 
FULLY. The set, consisting of three 1-minute, three 
20-second and three 10-second spots, is FREE and 
certain to paralyze your patrons with laughter. You'll 
be missing the biggest boxoffice het ever if you don't 
plan a video campaign and order the set today. Re- 
quest immediately from: 


Campaign Plan Manager 
Warner Bros. Pictures 
666 Fifth Avenue 
New York 19, N. Y. 
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SPECIAL VIDEO SPOTS 
WITH LOTS OF STAR-SELL 


A special set of teevee commercials 
— made up to form a punchy contrast 
to the Norman Lear spots — feature 
stars Paul Ford, Maureen O'Sullivan, 
Jim Hutton and Connie Stevens in 
some of the more mirthful and sophis- 
ticated scenes from the picture. You'll 
want to use these, too. So order today 
from: 


a 


Campaign Plan Manager 
Warner Bros. Pictures 

666 Fifth Avenue 

New York 19, N. Y. 
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10-Second Commercial 


MAN 


Wouldn't want you to think you gotta 
be stoned to enjoy ‘Never Too Late.” 


‘Course, it doesn’t hurt. 


10-Second Commercial 


MAN 


Johann Sebastian Bach told me he 
loved Warner Brothers’ new comedy, 
“Never Too Late.” 

WOMAN 


Bach has been dead for two hundred 
years. 


MAN 
Why would he lie? 


serene 


— Rha 
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AVIS TRIES HARDER IN CAMPAIGN 


FOR ‘NEVER TOO LATE 


A tremendous coast-to-coast ‘NEVER TOO 
LATE’ pre-sell has been done for you by AVIS. 
Thousands of copies of the counter card shown 
on this page in an advance artist’s sketch have 
been distributed to Avis stations and offices 
throughout the country. Letters of cooperation 
... like the one shown here... have been sent to 
Avis city managers to assure them — and you, 
too—of the most intensive tie-up promotion pos- 
sible. Avis has gone all-out. It’s up to you to 
follow through. Here are some of the things 
that you can do right away: 


* Contact your city manager for Avis and make sure the 
counter cards are being displayed at all his local outlets. 


* In cooperation with him, arrange for the counter cards to 
be displayed in as many other locations around town as 
can be developed. 


se Lt] TERE ee ee ee ee ee ee eet 
For Further Cooperation... 


During early engagements of 
‘NEVER TOO LATE’, extensive co- 
operation was worked out with 
Avis involving contests using give- 
aways as prizes. Warner Bros. sug- 
gests you contact your Avis city 
manager to check out the possibili- 
ties of developing such contests 
on a local level. To assist you in 
contest planning, here are some 
suggestions to follow or elaborate 
on as you wish: 


ee ee ee ee 


‘REP ER EEE REESE REERES SEES ELE ELE ee 


1. Place a sealed button bowl in the 
theatre lobby and have movie patrons 
guess the number of buttons in the bowl, 
with an Avis car for the weekend as a 
first prize. 


2. Obtain a life-size Avis girl card- 
board cut-out. These are obtainable 
from Avis city managers. Place her in 
the lobby, with coupons for a drawing 
in her hand. The winners of the drawing 
would receive an Avis car for the week- 
end, or passes to the theatre. 


3. Stage a “We Try Harder” amateur 
night at the theatre. The prize could 
be contributions from the audience and 
an Avis car for the weekend. 


rn srs 


ee ee 
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DATES 


Its S never too late’ 


nor too early 
— to reserve an 
| AVIS @ar. 
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This is an advance sketch of the attractive two-color, 9 x 12 
inch counter card Avis distributed to all its stations and offices. 
Avis customers—yours also—will be alerted for ‘NEVER TOO 
LATE’ if you see to it that the card is displayed at Avis — 
and elsewhere. 


AV/S MEMO 


(FOR INTER-ORGANIZATION USE ONLY) 


ALL SYSTEM MEMBERS . Jack Wagnild 


SUBJECT: "NEVER TOO LATE" PROMOTION 


ANSWERING YOURS OF 


NO _SALUTATION OR FORMAL “CLOSING is NECESSARY _ 


During mid-December Warner Brothers Pictures will be 
releasing nationally a film entitled "Never Too Late" in 
which Avis receives prominent identification. Briefly, 


a key scene between the film's stars, Maureen O'Sullivan 
and Paul Ford, takes place in front of an Avis counter. 


To supplement our identification with the film, you 
will be receiving a supply of counter cards to be placed 
on rental counters if space and policies permit. Any other 
location where the cards may be displayed, such as depart- 
ment stores or travel agencies, should be considered. 


You may be contacted by local theatre managers to 
participate in promotional programs in your city i.e. 
opening nights, etc. You are asked to cooperate in any 
way possible to obtain maximum exposure for your city 
and Avis in general. 


This is the letter of co-operation that Avis sent to 
city managers throughout the country. Contact your 
city manager immediately . . . chances are he has 
some good promotional thoughts that will be of great 
benefit to you. 


FLY WITH PAN AMERICAN 


TO A GREAT ENGAGEMENT 


Pan American Airlines joins Warner 
Bros. in top level merchandising of 
‘NEVER TOO LATE’ to the public. The 
device is a sensational grand tour 
of Europe for two, plus $50.00 a 
day expense money. Your patrons 
will be tempted by this one—so tell 
‘em about it with the eye-catching 
40x60 in two colors which is avail- 
able for this promotion. Also avail- 
able is an entry blank in mat form. 
Both are yours FREE upon immedi- 
ate request to: 
Campaign Plan Manager 
Warner Bros. Pictures 


666 Fifth Avenue 
New York 19, N. Y. 


ecoceel| S ‘niever eh: 0) *) FATE’ cee 


|WANT 10 GET LUCKY 


as 
Here’s my entry for the great 3 
‘NEVER TOO LATE’ContestT0~ =: 
WIN EUROPEAN TOUR AND : 
$90.00 A DAY EXPENSE MONEY : 


Contest closes July 1, 1966; not open to employees of Pan American 


You wi Leah ona luxurious grand tour of Europe via Pan 
Par Americat,.. WOW FEATURE THEATRE OF THE AIR 
: WIN Ryeen antorget tale cdyys ied reghic a Eurep Portea / 
#18.09 ADRY @ipense money FREE v 


art Grants few toatl 298 Seah. hp ot, 
ise — GNaunte Grove mses 


RICE OG DAM RUN fines usenee Bee | 


Here’s an advance artist's sketch of 
the arresting two-color Pan American 
tie-up 40 x 60. Put it in your lobby and 
get the talking going for a big ‘NEVER 
TOO LATE’ playdate. 


————$—— 


This swingin’ entry blank goes with 
the promotion. Shown here in re 
duced size. Actual size of mat from 
which to print itis 5x 7. Print and 
distribute in the lobby. Each one's 
a walking ad for'NEVER TOO LATE’. 
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‘Too Late’ Rides Country 
Via Greyhound Promotion 


Thousands of copies of the attractive coun- 
ter cards shown on this page have been 
distributed to Greyhound depots through- 
out the country — thus giving you ani ex- 
cellent local display opportunity, a direct 
nationwide link to offer ‘NEVER TOO LATE’ 
cooperation and many promotional possibi- 
lities. It is to your best interest to make the 
fullest use of this fine material. Your local 
Greyhound outlets have been notified of 
the tie-up and are willing and ready to 
work with you. 


HERE'S WHAT TO DO 


aya. Contact your local Greyhound station 
today to make sure that they have re- 
ceived their counter cards and are 
displaying them to the best possible 
advantage. 


ee In cooperation with them, develop 
additional locations to display the 
counter cards; banks, travel agencies, 
department stores are just a few of 
the possibilities for extra exposure. 


ee Together with the Greyhound Region- 
al Manager for your area, arrange for 
contests using Greyhound trips and 
theatre passes as prizes. 


ones Check out the possibility of co-op ads, 
radio spots and deejay participation 
with the local Greyhound representa- 
tive. 


rae Facilitate promotional stunts such as 
having Greyhound bus taking the 15 
oldest expectant parents to theatre on 
opening night; don't forget to arrange 
for newspaper coverage if you do this 
one. 


BOSTON, MASS. 
EASTERN GREYHOUND LINES 


10 St. James Avenue 
Tel. No. 542-7700 
E. F. Kelly, Reg. Mgr. 


CHICAGO, ILL. 


EASTERN GREYHOUND LINES 


Clark and Randolph Streets 
Tel. No. 3321-5785 
D. G. Powers, Reg. Mar. 


CLEVELAND, O. 
EASTERN GREYHOUND LINES 
1465 Chester Avenue 
SU 1-0520 
L. R. ller, Reg. Mor. 
DALLAS, TEX. 
CENTRAL GREYHOUND LINES 
205 South Lamar 
Tel. No. RI 1-3670 
G. H. Sisson, Reg. Mgr. 
LOS ANGELES, CAL. 
WESTERN GREYHOUND LINES 


560 South Los Angeles 
Tel. No. MA 7-7181 
Mr. O. W. Gerfin, Reg. Mgr. 
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at any hour...any place 


NEVER 100 LATE 69 ott! 
NEVER TOO LATE « #7’ 
_ NEVER TOO LATE?“ “47° 4#& 


hind” 


OL Ltn Sa 


Broadway's bouncingest burde af fay...on the screen! 


f CE STEVENS MAUREEN O'SULLIVAN JIM HUTTON ine wa 


This is the two color 10 x 12 counter 


Card that will be displayed on Grey- 


hound counters everywhere. 


“Regional Managers 


MIAMI, FLA. 
SOUTHERN GREYHOUND LINES 


141 N.E. 3rd Avenue, Rm. 910 
Tel. No. 377-9577 
E. L. Minton, Reg. Mgr. 


MINNEAPOLIS, MINN. 


CENTRAL GREYHOUND LINES 


505 - 6th Avenue North 
Tel. No. FE 2-4024 
T. M. Menth, Reg. Mar. 


NASHVILLE, TENN. 
SOUTHERN GREYHOUND LINES 


517 Commerce Street 
Tel. No. 255-3504 
T. G. Parker, Reg. Mgr. 


NEW ORLEANS, LA. 
SOUTHERN GREYHOUND LINES 
720 South Galvez Street 
Tel. No. 524-3614 
R. A. Whitehead, Reg. Mgr. 
OMAHA, NEB. 
CENTRAL GREYHOUND LINES 


2116 Leavenworth 
Tel. No. 342-7500 
John Kirby, Reg. Mgr. 


SAN FRANCISCO, CAL. 
WESTERN GREYHOUND LINES 
371 Market Street 
Tel. No. 362-4664 

G. B. Reilly, Reg. Mgr. 

SEATTLE, WASH. 

WESTERN GREYHOUND LINES 


Eighth and Stewart Streets 
Tel. No. MA 4-3470 
K. B. Satrom, Reg. Mgr. 


ST. LOUIS, MO. 
CENTRAL GREYHOUND LINES 


Broadway & Delmar Sts. 
Tel. No. CE 1-8232 
H. E. Haney, Reg. Mor. 


WASHINGTON, D.C. 
EASTERN GREYHOUND LINES 


1110 New York Avenue, N.W. 
Tel. No. ME 8-1512 
J. E. Wilson, Reg. Mgr. 


WINSTON-SALEM, N. C. 
SOUTHERN GREYHOUND LINES 


418 North Cherry Street 
Tel. No. 723-1045 
J.H. Holmes, Reg. Mar. 


NOTHING SELLS A MOVIE 
LIKE A HOT THEME SONG 


Exhibitors showing NEVER TOO LATE’ will get 
a powertul assist from the title song recorded on 
the Warner Bros. Record label by the ever popu- 
lar VIC DAMONE. Written by David Rose, who 
composed the score for NEVER TOO LATE, with 
lyrics hy Academy Award-winning Ray Evans and 
Jay Livingston, the song has already had pie- 
nomenal success. In addition to the outstanding 
ViC DAMONE vocal, there is also an exciting 
version by David Rose and his orchestra on the 
MGM Records label. Your deejays are sure to 
have one or both of these great waxers on hand 
..- and you should make it your business to see 
that you are getting your share of play well in 
advance of opening. To get as much record ex- 
posure as possible, START MOVING GN IT 
RIGHT AWAY. The liquid notes will lull them in- 
ws a 4 to the theatre. REMEMBER . .. nothing sells a 
VIC DAMONE movie like a hot theme song. (P. $. Don't forget 
to install the lobby record... with VIC DAMONE 
singing... in your lobby. See Page & for details.) 


VIC DAMONE DISC 
SELLING FOR 25¢ 
TO EXHIBITORS 

‘NEVER TOO LATE’ exhibitors who 


want to use the popular Vic Damone 
record for prizes, pre-opening pro- 
motions, for tie-ups for opening day 
give-aways, or in any other way the 
record can be significant, have a 
great chance to get the Warner Bros. 
Record disc for only 25c each in 
boxes of 25. This is a rare opportunity 
for a rare kind of exploitation that 
will be very advantageous to you. 
Start your full-scale record promo- 
tion early to utilize its full potential. 
Use the coupon on this page and 


ORDER TODAY. 


TO ORDER 
PROMOTION 
RECORD... 


igs 
= oe ee ee ee oe ee eee es ee ee ee es = om 


To: Joel M. Friedman 
Warner Bros. Records 
4000 Warner Blvd. 
Burbank, California 


Please enter my order for the 
special Vic Damone “Never 
Too Late’ record. 


Boxes of 25 Records 
at $6.25 per Box 


Name 
Address 
City 


DAVID ROSE 


YOUR CHECK—PAYABLE TO WARNER 
BROS. RECORDS, INC—MUST 
ACCOMPANY THIS ORDER! 


oa 
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FREE FLOATING VALANCE 
A SHEER CR 


err 


Vit As 


The SPIRIT of ‘NEVER TOO LATE’ is completely cap- 
tured in this arresting and original valance. IT’S 
YOURS COMPLETELY FREE—tog ether with SIX great 
baby items from Richard G. Krueger, Inc., America’s 
largest and best maker of infant wares. The valance 
is a do-it-yourself affair. It is printed in full-color, on 
laminated paper, in double-face designs which are 
simple to cut out and paste back-to-back. Full set of 
instructions furnished. Hang as shown in the sketch, 
using clothes-line and clothes-pins. Drop the Krueger 
items (three of them pictured at bottom of these 
pages) in the spaces between sections, also shown. 
Supply limited—request right away from: 

Campaign Plan Manager 

Warner Bros. Pictures 

666 Fifth Avenue . 


New York 19, N. Y. 
Note to Exhibitors: 
On Page 18 of this pressbook, 
©O0 00000009 G08000S0 0080000? 000°R0 00 O0Q2Ne the new line of ‘NEVER T 
2 Krueger. The story can be u: 


Krueger outlets. Tell them ab 
in your paper. It means an e) 


I Pe — 
‘Never tCQ) Late’’Line 
mn, of outstanding 


a”. 
Vis | Hi 


S"yarera’ | 


SH GS He Pe VoSseSePsGuSeGOaSoSoBsSonDe Ge Ve Sede Bare 
PET iri rriryiriry 


CSE MENS PTO 


ARNER BRO: 


_ FOR ‘NEVER T00 LATE’ 


ee 


| 
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, there is a publicity story about 
‘(00 LATE’ infant wares from 
sed when you tie-up with local 
out it and get the story planted 
xtra break off the theatre page. 
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Broadway's 
bouncingest 
bundle 

of joy... 
on the 
screen! 


oN 


OWD-STOPPER = 


The POWER of ‘NEVER T00 LATE’ as an attraction is 
demonstrated hy the display (photo, bottom right) in 
the window of F.A. 0. Schwarz, the country’s finest toy 
store. Show this photo to your local toy and infant wares 
stores. You can get space, too, for your playdate. But 
DONT stop at that. Lower left is a reproduction of a 
great counter card, in three colors, 10 x 12. which 
the Krueger company has distributed to its dealers. 
Krueger outlets are the best in any town for infant goods. 
Look up the Krueger shop in your community, get the 
counter card into use, and try for other kinds of coopera- 
tion. With the Krueger name and ‘NEVER TOO LATE’ 
hack of you, you can come up with some unusual—and 
very telling—promotions. 


PAGE 1 a 


A FRESH NEW SERVICING 


To expedite imprinting and delivery of heralds—as 
well as to lower the costs of shipping borne by exhi- 
bitors—Warner Bros. launches a new concept in ser- 
vicing. Henceforth, showmen will be able to order 
heralds for WB films from a West Coast supplier IN 
ADDITION to the East Coast supplier. The new 
arrangement is in the interests of speed and econ- 
omy. BUT ALL EXHIBITORS ARE FREE TO PLACE 
ORDERS WITH EITHER HERALD SUPPLIER. 
A sample of the product of each will be found in this 
pressbook, and on these twe pages are given the de- 
tails of ordering, prices and so on. 


way's pouncingest 
pundie of joy 
won th 


e screen! 


Here’s a dandy fun-sell herald that will grab their attention 
and hold their interest. Format is in the established style, with 
special touches pertaining to NEVER TOO LATE. Comes in 
black ink on pink paper, room for im print on the back. Order 


$ 00 $§$ 00 
immediately from: 5 5 


HARRY K. McWILLIAMS ASSOCIATES, Inc. aovienes pe 
hipping ch first th : 
405 Broome Street, Sep ce: ok 
New York, N. Y. or money additional thousands; 
order must one day service 
(212) CAnal 6°3335 accompany order to imprint 
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CONCEPT FOR HERALDS 
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PT OP) 


Audiences will get a grin out of the ribbing approach taken in 
this herald. Zingy informal format combines funny bits from 
‘NEVER TOO LATE ' with sell for the picture. Herald produced in 
red and black ink on pink paper. Order immediately: 


UNIVERSAL PRINTING CO., Ine. 
290 Turk Street 
San Francisco, Cal. 
(415) 771-1661 


$ ay 50 — 


per thousand, per thousand 

F.O.B. plant; for imprinting 
shipping charges first thousand; 
C.O.D.; check lower cost for 

or money additional thousands; 
order must one day service 
accompany order to imprint 
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Daughter 


Connie Stevens plays the indig- 
nant daughter of elderly, but ex- 
pectant, parents Maureen O’Sulli- 
van and Paul Ford in Warner 
Bros.’ hilarious comedy ‘Never 
Too Late.” Filmed in Techni- 
color and Panavision, the film 
opening at the 
Theatre, was directed by Bu 
Yorkin and produced by Norman 
Lear. Originally a _ successful 
Broadway play, “Never Too 
Late,”’ was written by Summer 
Arthur Long, 


Mat 1-A_ Still No. 888/79 
(Special Publicity Still) 


‘NEVER TOO LATE’, BWAY’S BUNDLE OF JOY, 


BROUGHT TO THE SCREEN BY WARNER BROS. 
Film Version of Comedy Hit | Glad Dad 


Provides Great Family Fun 


“‘Never Too Late,” opening ........ AP the ss ee Theatre, 
brings to the Technicolor and Panavision screen all the love and 
laughter that enchanted audiences at the hit play for over 1,000 
performances on Broadway. 


Starring Paul Ford, Maureen O’Sullivan, Connie Stevens and 
Jim Hutton, “Never Too Late,” is the story of a middle-aged 
couple about to have a child at an age when most couples are 
already grandparents. The effect on them of becoming parents, as 
well as on their daughter and son-in-law, provides some of the 


funniest and most tender moments ever to appear on the screen. 


“Never Too Late,” was filmed 
amidst historic landmarks in Con- 
cord, Mass., the community where 
the first shots of the Revolutionary 
War were fired. Famous as the home 
of Ralph Waldo Emerson, Henry 
David Thoreau, Nathanial Haw- 
thorne and Louisa May Alcott, Con- 
cord was chosen not for its historic 
past but because it is exactly the 
attractive and representative Massa- 


Preservation Of Overage Fathers 
Is Key Function Of New Society 


SPOOF, a new society for the 
preservation of overage fathers, is 
springing up throughout the coun- 
try. Inspired by Warner Bros.’ 
“Never Too Late,” which opens 
Renee at the Theatre, and 
dedicated to preserving and extend- 
ing the physical and mental age of 
men who become fathers at an ad- 
vanced age, SPOOF is quickly be- 
coming a household word. 

The national chairman of SPOOF 
is Paul Ford who played the role of 
an overage father in “Never Too 
Late” on the stage and now stars in 
the motion picture version of the 
hilarious comedy. 

“T am truly proud to have been 
chosen to head the organization,” he 
says. “SPOOF wants to keep over- 
age fathers happy and carefree, no 
matter what aggravation they get 
from wives like Maureen O’Sullivan, 
daughters like Connie Stevens and 
sons-in-law like Jim Hutton.” 

The four star in the Technicolor 
and Panavision film, directed by 
Bud Yorkin and produced by Nor- 
man Lear. Written by Sumner Arthur 
Long, “Never Too Late” was shot 
on location in Concord, Mass., and 
is the story of a New England couple 
about to have a child at an age when 
most couples are becoming grand- 
parents. David Rose composed and 
conducted the score. 


Star's Son 
Has Debut 


In Film 


Timothy Hutton, five-year-old son 
of star Jim Hutton makes his motion 
picture debut in Warner Bros.’ “Never 
Too Late,” opening at the 
ay Theatre. The child is not an 
actor and when his father brought 
him on the set it was not with the 
intention of making him one. 


Director Bud Yorkin, who had 
been auditioning small boys, spotted 
Timothy and assumed he had come 
to be interviewed. The child was 
not about to tell him differently 
and by the time the truth was told, 
Yorkin was so charmed by Timothy 
that he insisted on having him in the 
film. 


eeeese 


Timothy, who lives in Boston with 
his mother and six-year-old sister, 
Heidi, is seen in a dream sequence 
with the film’s star, Paul Ford, doing 
the dreaming. 

Connie Stevens, Maureen O’Sul- 
livan and Jim Hutton also star in 
“Never Too Late.” 


Family Folk 


These happy people have just discovered that the stork is about to 
pay them a visit. The scene is from Warner Bros.’ “Never Too Late,” 
the story of a middle-aged couple on the verge of having a baby at 
an age when most couples are already grandparents. The effect on 
them, as well as on their daughter and son-in law, provides both 
laughs and sentimental moments. “Never Too Late,” opening ...... 
at the s%.. 3. < Theatre, stars Maureen O’Sullivan, Paul Ford, Connie 
Stevens and Jim Huiton. Filmed in Technicolor and Panavision, the 
comedy was directed by Bud Yorkin, produced by Norman Lear and 
written by Sumner Arthur Long. Mat 2-E_ Still No. 888/618 
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chusetts town for which the script 
called. 

Both Ford and Maureen O’Sulli- 
van originated their roles on the 
Broadway stage. “Never Too Late” 
marks Miss O’Sullivan’s first feature 
film in seven years. The stage play 
itself kept her busy for almost three 
years and she has also appeared in 
many television shows. Before com- 
ing out of retirement, Maureen, the 
widow of producer-writer-director 
John Farrow, was kept busy taking 
care of her six children. 

Connie Stevens plays Kate Clin- 
ton, the daughter, in “Never Too 
Late,” a role that evokes her fine 
comedic flair. 

As Charlie Clinton, Connie’s hus- 
band, Jim Hutton adds stature to his 
already fine reputation for ability to 
handle comedy. “Never Too Late” is 
his first film for Warner Bros. 


The new film comedy represents 
the first writing effort of Sumner 
Arthur Long, responsible for both 
the original play and the movie 
script. Its instant success is the re- 
sult of over six years of work by the 
author. 

Norman Lear and Bud Yorkin pro- 
duced and directed. The two have 
written produced and directed such 
television series as “The Bobby Darin 
Special,” “The Danny Kaye Special,” 
and “The Andy Williams Special.” 
Their first feature was the Frank 
Sinatra starrer, “Come Blow Your 
Horn.” “Never Tco Late” co-stars 
Jane Wyatt, Henry Jones and Lloyd 
Nolan. 


On-Off Screen, 
Connie Stevens 
Laughs It Up 


Life is pretty bubbly these days, 
both off-screen and on, for lovely 
young television and motion picture 
star Connie Stevens. 

Off-screen, Connie is happily mar- 
ried to actor Jim Stacy, who’s swiftly 
forging his own career in Holly- 
wood. The two are buying a new 
house and recently bought 40 acres 
of land in Topanga Canyon, near 
Hollywood. 

On-screen, Connie is co-starring 
with Paul Ford, Maureen O’Sullivan 
and Jim Hutton in Warner Bros.’ 
screen version of “Never Too Late,” 
the Broadway comedy that ran for 
over 1,000 performances in New 
York. 

Television was the training ground 
for Connie’s talents in funning. 
Shows like “Maverick” and “Hawai- 
ian Eye” gave the first hints of her 
ability to handle comedy and she 
thoroughly proved herself with 
“Wendy and Me.” 

In “Never Too Late,” she plays the 
role of the daughter of middle-aged 
parents about to have a baby at an 
age when most couples are already 
grandparents. 


Some of Connie’s funniest scenes 
were filmed on location in Concord, 
Mass. They were so hilarious, in fact, 
that the Concordites who assembled 
each day to watch the shooting had 
to be asked to hold up on their 
laughter until the scenes were com- 
pleted. 

Filmed in Technicolor and Pana- 
vision, “Never Too Late,” opening 
at the ...... Theatre, was 
produced by Norman Lear and di- 
rected by Bud Yorkin. 


Paul Ford re-creates the role he 
originated on Broadway of the 
aging, irritable and _ irresistably 
funny New Englander who dis- 
covers to his surprise that he has 
not lost his powers of procrea- 
tion, Photo is from Warner Bros.’ 
motion picture version of the 
comedy ‘‘Never Too Late,”’ which 
opens at the. .. . Theatre. 
Maureen O’Sullivan, Connie Stevy- 
ens and Jim Hutton also star in 
the Technicolor-Panavision film. 


Mat 1-D_ Still No. 888/6 
(Special Publicity Still) 


New Film 
Gets New 
Toy Line 


Inspired by Warner Bros.’ hilari- 
ous comedy, “Never Too Late,” Rich- 
ard G. Krueger, Inc., America’s 
largest manufacturer of infant and 
baby products has created a new 
line of toys. 

A sampling of the “Never Too 
Late” line, which will be interna- 
tionally distributed, will be on dis- 
play in the lobby of the ...Theatre, 
when the film opens ....... 

The toy line, an immediate suc- 
cess, has created excitement wher- 
ever it has been seen, and is quickly 
becoming a household word. 

The promotional activities of Krue- 
ger’s “Never Too Late” line will 
be closely tied-in with the film. 
Theatre contests and give-aways will 
be held, utilizing the products as 
prizes. 

The Krueger name has been as- 
sociated with fine merchandise for 
over 60 years and is sold in better 
stores throughout the country. 


Delicate Balance 
A Neccessity 
For Comic Role 


Because comedy depends on both 
laughter and tears it requires an 
unusually versatile actor to success- 
fully create and sustain the delicate 
balance needed to meet the demands 
of the play. 


No one but Paul Ford, star of 
Warner Bros.’ “Never Too Late,” 
could have so effectively portrayed 
Harry Lambert, the irritable, irre- 
sistibly funny, yet tender New Eng- 
lander who discovers to his horror 
that he has not lost his powers of 
procreation. 


Ford, who created and played the 
role for over 1,000 performances on 
the Broadway stage, is known as an 
actor’s actor. He is acclaimed for his 
incredible timing as a comedian and 
for his deft finesse as a versatile 
performer. 


It wasn’t until he was 40 years 
old that he decided to become an 
actor, a decision which brought polite 
but pointed suggestions from his 
neighbors in Brooklyn that he should 
visit the nearest lunatic hostelry. 
Today Paul admits that there was 
some justice in the charge. 


“T was hardly a kid,” he says. “I 
had a wife and five children to sup- 
port and I had been out of work for 
months. The only job on the stage 
for me then paid three dollars a 
week.” 


Fortunately, early in his career 
he was signed by director Elia Kazan 
for a small role in “Deep Are The 
Roots,” which was a big hit. Follow- 
ing that came “The Teahouse of the 
August Moon,” the role of Col. Hall 
in the Sergeant Bilko series on televi- 
sion, and parts in the “Music Man,” 
“Perfect Strangers” and “It’s a Mad, 
Mad, Mad, Mad World” films. 


Made in Technicolor and Pana- 
vision, “Never Too Late,’ also stars 
Maureen O’Sullivan, Connie Stevens 
and Jim Hutton. The comedy which 
OPENS, cies. « atte =o aos. Theatre, 
was directed by Bud Yorkin and 
produced by Norman Lear. 


“Never Too Late” is the story of 
a New England couple about to have 
a baby at an age when most couples 
are already grandparents. The fun- 
for-all family entertainment starring 
Maureen O’Sullivan, Paul Ford, Con- 
nie Stevens and Jim Hutton brings 
to the Technicolor and Panavision 
screen all the love and laughter that 
enchanted audiences for over 1,000 
performances on the Broadway stage. 


"Surely You're Jesting!” 


Connie Stevens and Jim Hutton react to the surprising news that 
her elderly parents, Paul Ford and Maureen O’Sullivan, are expect- 
ing another child. The four star in Warner Bros,’ motion picture 
version of the hilarious Broadway play “Never Too Late,” about a 
couple who are going to have a baby at an age when most couples 
are already grandparents. The Technicolor and Panavision film 
opens at thera Theatre. Written by Sumner Arthur 
Long, ‘“‘Never Too Late” was produced by Norman Lear and directed 


by Bud Yorkin. Mat 2-D_ Still No. 888/48 
(Special Publicity Still) 


Blue Husbands 


Tired of constant family bickering, Paul Ford and his young son-in- 
law, Jim Hutton, go out and get plastered on Pink Ladies. Maureen 
O’Sullivan and Connie Stevens star as the respective wives in Warner 


Bros.’ comedy, “‘Never Too Late,”’ opening 


at the 


Theatre. Filmed in Technicolor and Panavision, the motion picture 
was directed by Bud Yorkin and produced by Norman Lear. Written 
by Sumner Arthur Long, “Never Too Late” tells the story of a 
middle-aged couple about to have a baby at an age when most 


couples are already grandparents. 


Mat 2-C_ Still No. 888/73 


(Special Publicity Still) 


Expecting 


Maureen O’Sullivan stars in War- 
ner Bros.’ hilarious comedy 
“Never Too Late” as the sweet 
and rather naive matron who 
finds herself pregnant at a most 
unseemly age. The Technicolor- 
Panavision film due to open on 
yates at the ...... Theatre 
also stars Paul Ford, Connie Stev- 
ens and Jim Hutton. Norman 
Lear produced the Tandem pro- 
duction and Bud Yorkin directed 
from a screenplay by Sumner 
Arthur Long, who also wrote the 


play. Mat 1-C Still No. 888/603 


Star Jim Hutton Excels 
As A Comic Actor 
And A Baby-Sitter 


Not often is a performer required 
to baby-sit for a six year old child 
while making a motion picture. The 
unusual task fell to Jim Hutton, star 
of Warner Bros.’ “Never Too Late,” 
which opens on ...... atethe kee. 
Theatre. Considering that the child 
in question was Jim’s son, Timothy, 
who makes his film debut in the 
hilarious comedy, the task was a 
welcome one. 

“Never Too Late,” is a debut of 
sorts for Jim as it is his first film 
for Warner Bros. His portrayal of 
Charlie Clinton, the husband of Con- 
nie Stevens and the son-in-law of Paul 
Ford and Maureen O’Sullivan, adds 
stature to his already enviable repu- 
tation as a comic actor. 

Hutton’s recent pictures include 
“Major Dundee,” “The Subterran- 
eans,” “Where The Boys Are,” “The 
Honeymoon Machine,” “Bachelor in 
Paradise,” “The Horizontal Lieuten- 
ant,” “Period of Adjustment,” and 
“Looking For Love.” 

Born in Binghamton, New York, 
Hutton started acting while at Niag- 
ara University in Syracuse, New 
York. While stationed in Germany 
with the United States Army, he 
established the first English-speaking 
theatre in Berlin, the American Com- 
munity Theatre. Director, Douglas 
Sirk saw him and offered him a 
part in the film, “A Time To Love 
And A Time To Die.” 


Even Kids Can Be 
The Hollywood Type 


When director Bud Yorkin needed 
a red-headed youngster of about 
eight years of age for a short scene 
in Warner Bros.’ “Never Too Late,” 
he picked a boy out of the crowd 
watching the filming. “How old are 
you?” he asked the boy. 


By his answer the child might have 
grown up in Hollywood. “What age,” 
he asked in reply, “are you looking 
for?” 

Paul Ford, Maureen O’Sullivan, 
Connie Stevens and Jim Hutton star 
in the Technicolor-Panavision com- 
edy opening atthe seas 
Theatre. “Never Too Late,” the story 
of a middle-aged couple about to 
have a baby when most couples are 
already grandparents, brings to the 
screen all the love and laughter that 
enchanted audiences at the famous 
play for over 1,000 performances on 
Broadway. 


Fresh From Video, Norman Lear and Bud Yorkin 


Hit The Movie Jackpot With Their Second Film 


Having recently completed their 
second feature film, Bud Yorkin and 
Norman Lear already possess an 
enviable reputation as a first-rate 
producer-director team. 


Their current offering to the en- 
tertainment public is “Never Too 
Late,” new ‘Technicolor-Panavision 
comedy starring Paul Ford, Maureen 
O’Sullivan, Connie Stevens and Jim 
Hutton. Produced as a Tandem Pro- 
duction and released by Warner 
Bros., the film opens at the 
See Theatre. 


“Never Too Late,” is only the sec- 
ond motion picture that the two 
have produced and directed. The 
first was the Frank Sinatra starrer, 
“Come Blow Your Horn.” 


Both entered the movie world via 
television. In 1959, they formed Tan- 
dem Productions, and together they 
wrote, produced and directed a series 
of television specials: “Henry Fonda 
and the Family,” “The Danny Kaye 
Special,” “The Bobby Darin Spe- 
cial,” and “The Andy Williams Spe- 
cial.” The last was so well received 
that they packaged it for the one- 
hour “Andy Williams Show” series 
on NBC. 


Norman Lear started his career as 
a New York theatre press agent fol- 
lowing his discharge from the Air 
Force in 1946. Two years later he 
turned to television writing and 
wrote the “Jack Haley Ford Star 
Review,” a one-hour weekly musical 
variety series. Following that, he 
wrote the first three years of the 
Dean Martin-Jerry Lewis shows for 
both radio and television. He then 
took over the third year of the 
George Gobel show as writer-direc- 
tor and followed that with a two- 
year writing stint on the Ernie Ford 
Show. The writer-producer was born 
in New Haven, Conn., July 27, 1922. 
He attended Emerson College in Bos- 
ton, majoring in drama. 

Bud Yorkin’s career began on the 
engineering staff of NBC in New 
York. From there he moved into 
programming as a stage manager and 
later became associate director of the 
“Colgate Comedy Hour,” starring 
Dean Martin and Jerry Lewis. He 
moved to the West Coast with the 
show and went on to direct Martin 
and Lewis. Following that he di- 


| Badgered 


Jim Hutton portrays the badgered 
husband of Connie Stevens in 
Warner Bros.’ motion picture 
version of the hit Broadway com- 
edy “‘Never Too Late.’ Paul Ford 
and Maureen O’Sullivan star as 
the 
couple who find thmselves ex- 
pecting another child. The Tech- 


nicolor-Panavision film which 


embarrassed middle-aged 


opens ...... at the ...... Thea- 
tre was produced by Norman Lear 
and directed by Bud Yorkin. 


Mat No. 1-B _ Still No. 888/36 
(Special Publicity Still) 


rected such outstanding entertain- 
ments as “The Dinah Shore Show,” 
and “The Tony Martin Show.” 

In 1958 Yorkin wrote, produced 
and directed “A Night With Fred 
Astaire,” for which he won three 
“Emmy” awards. 

Winner of a plethora of coveted 
television awards, Bud Yorkin was 
born in Washington, Pennsylvania, 
February 22, 1926. He graduated 
from the Carnegie Institute of Tech- 
nology and Columbia. 


‘NEVER TOO LATE ' Is A Sketch 


A high moment from Warner Bros.’ comic and 
touching film, ‘Never Too Late,” starring Paul 
Ford, Maureen O’Sullivan, Connie Stevens and 
Jim Hutton, is caught in this caricature by the 
noted artist, Al Hirschfeld. “Never Too Late” 
brings to the Technicolor and Panavision screen 
all the love and laughter that enchanted audiences 
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at the famous play for over 1,000 performances 


on Broadway, Norman Lear produced and Bud 
Yorkin directed the film which tells the story 
of a New England couple about to have a child 
at an age when most couples are already grand- 
parents. The attraction, opening 


Mat 3-A_ Still No. 888/C-1 


au(s Gorset saeicene ey at 
Theatre, was written by Sumner 
Arthur Long and scored by David Rose. 


Spirit Comes By 
CoveredWagon, 
Body By Jet 


Maureen O’Sullivan certainly had 
no trouble getting accustomed to her 
starring role in Warner Bros.’ hit 
comedy “Never Too Late,” but get- 
ing used to the working hours was 
another matter. 


“In New York,” says Maureen, 
“T’d get up whenever I felt like it, 
generally sometime late in the morn- 
ing. For the film version, I sometimes 
got up as early as 5 a.m., depending 
on when was due at the studio. The 
three-hour time difference between 
New York and Hollywood has its 
effect, too. I sometimes think the 
body comes in by jet and the spirit 
by covered wagon.” 


“Never Too Late,” due to open 
eee at the ...... Theatre, is her 
first film in seven years and marks 
a welcome return to Hollywood. 
Maureen re-creates the role she 
originated and played for hundreds 
of performances on the Broadway 
stage. She portrays a very funny and 
very touching New England matron 
who finds herself pregnant at a most 
unseemly age. As she did on Broad- 
way, she co-stars in the Technicolor- 
anavision film with Paul Ford who, 
as the aging and irresistably funny 
Harry Lambert, discovers to his hor- 
ror that he has not lost his powers 
of procreation. Norman Lear pro- 
duced and Bud Yorkin directed the 
film which also stars Jim Hutton 
and Connie Stevens. 


Maureen was born in Boyle, Eire, 
on May 17. She was educated at 
convents in Dublin and London and 
at a finishing school in Paris. She 
made her film debut in “Song of My 
Heart,” and since then has played 
in almost 100 feature pictures. 


On September 12, 1936, she mar- 
ried John Farrow, a writer who sub- 
sequently became one of Hollywood’s 
best known directors and producers. 
He died of a heart attack early in 
1963. Maureen’s first child, Michael, 
born in 1939, was killed in a plane 
crash in 1958. 


Armed With Camera 
And Good Humor, 
Troupe Invades 


What the British Army couldn’t 
do almost 200 years ago, a Holly- 
wood film troupe readily accom- 
plished. 


Invading Concord, Mass., the cast 
and crew of Warner Bros.’ “Never 
Too Late” managed to make friends 
of the citizens. The Hollywood emis- 
saries spent almost three weeks on 
location in the famous New England 
town, filming scenes for the comedy 
which is based on the hit Broadway 
play written by Sumner Arthur Long. 
A feature motion picture had never 
been shot in Concord. Some of the 
residents freely admitted that there 
had been misgivings when word of 
the Hollywood invasion got around. 


The misgivings stemmed from the 
memory of an earlier invasion of 
Concord, in April, 1775, when British: 
General Gage and his men took pos- 
session of the town. They were re- 
pulsed by the Minute Men of 
Concord, aided by troops from near- 
by Acton and Bedford. These were 
the first shots of what erupted into 
the War of the Revolution and In- 
dependence. 


The Hollywood crew, headed by 
producer Norman Lear and director 
Bud Yorkin, came armed only with 
camera and good humor. Before the 
location stay was over, friendships 
had developed between them and the 
Concordians. 


The Technicolor and Panavision 
film starring Paul Ford, Maureen 
O’Sullivan, Connie Stevens and Jim 
Hutton opens at the 
Theatre. David Rose wrote the music 
for “Never Too Late,” which has a 
title song by Jay Livingston and Ray 
Evans, sung by Vic Damone. 
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Under The Weather 


Co-star Lloyd Nolan lectures stars Paul Ford and Jim Hutton for 
being tipsy in this comic scene from Warner Bros. “Never Too Late,” 
Technicolor and Panavision comedy also starring Maureen O’Sullivan 
and Connie Stevens. Bud Yorkin directed the motion picture version 
of the Broadway play which tells the story of a middle-aged couple 
about to have a baby at an age when most couples are already grand- 
parents. Sumner Arthur Long wrote the screenplay for the madcap 
comedy, which was produced by Norman Lear, and David E. Rose 
wrote the music. “Never Too Late’ is scheduled to open........ at 


tHe Sark. eee Theatre. Mat 2-F_ Stili No. 888/31 


Comedy Of Today Depends 


On Props Of Another Day 


It took quite a bit of searching to 
find the antique bathtub and the 
commode that appear in key scenes 
of Warner Bros.’ “Never Too Late,” 
opening yon), 355... at the 
Theatre. 


The props, anachronistic to mod- 
ern day living, were impossible to find 
in Concord, Mass., where the picture 
was being filmed. Upon further in- 
quiry, it was discovered that they did 
not exist any place in the East, and 
since director Bud Yorkin insisted 
on the real thing in every instance, 


the possibility of having them dupli- 
cated from the art director’s sketches 
was out. 


After considerable pondering, the 
problem was solved when producer 
Norman Lear remembered seeing 
such items still in use when he 
traveled through small towns in the 
Midwest. And within a few days the 
props were on their way by railroad. 

Paul Ford and Maureen O’Sullivan 
star in the Technicolor and Pana- 
vision motion picture version of the 
hit comedy “Never Too Late.” 


Instant Success Ends 


Six Year Headache 


Sumner Arthur Long, author of 
the hilarious Broadway hit, “Never 
Too Late,” and of the Warner Bros. 
motion picture version due to open 
Olen es eee aL Enero Theatre, 
has completed a new play. Tenta- 
tively titled “The Castaways,” it is 
set for presentation on Broadway by 
Eliot Martin, who produced “Never 
Too Late.” The play, which Long 
foresees as an excellent motion pic- 
ture vehicle, is also a comedy with 
a Navy-South Pacific background. 


“Never Too Late,” Long’s first play, 
was an instant success and the 
climax of a six year headache. In- 
spiration takes unusual shapes and 
it came to Sumner in the form of a 
pregnant woman in her early 50’s 
walking down Wilshire Boulevard. 
“Tt hit me all at once,” says Long, 
“because she looked so radiantly 


happy.” 


Long sold his pregnancy plot to 
a film outfit for $7,500 and it ended 
up in a file, relegated to the limbo of 
lost scripts. He decided to buy the 
property back and write the play 
himself. When the play was finished, 
he embarked on a four year orgy of 
refusals. Eventually, he managed to 
get his play a summer tryout which 
resulted in good reviews, audience 
applause and still no producer. 


The merry-go-round started to whirl 
again and this time the brass ring 
was caught by Dan Hollywood who 
fell off his horse laughing and swore 
he could sell the play. A man of 
strong mettle, he teamed up Eliot 
Martin and together they sent the 
script to George Abbott who im- 
mediately agreed to direct the play. 


A few months later “Never Too 
Late” opened on Broadway to fay- 
orable reviews and became the in- 
stant success which now tops itself 
in a motion picture version starring 
Paul Ford and Maureen O’Sullivan. 
Connie Stevens and Jim Hutton also 
star in the Technicolor-Panavision 
offering, directed by Bud Yorkin and 
produced by Norman Lear. 


And Sometimes A Tear 


Connie Stevens cries on her mother’s shoulder after a family quarrel 
in this scene from Warner Bros.’ “Never Too Late’, which opens 
EHS ay ie atthe ......... Theatre. Paul Ford, Maureen O’Sullivan 
and Jim Hutton also star in the Technicolor and Panavision comedy 
which was produced by Norman Lear and directed by Bud Yorkin. 
“Never Too Late”, based on Sumner Arthur Long’s smash Broadway 
play, is the story of a New England couple having a child rather 
late in life. Long wrote the screenplay and David Rose composed the 
film score. (Special Publicity Still) Mat\2-4 Still No. 888/13 


Thoroughly Old-TimeTechnique Used 
In Completely Modern Comic Film 


One of the longest silent sequences 
in recent motion picture history 
appears on the screen in Warner 
Bros.’ “Never Too Late,” due to open 
OU ais ae at the Theatre. 
Paul Ford, star of the comedy based 
on the long-running Broadway hit 
has a full minute all to himself in a 
close-up without dialogue as he is 
seen reacting in stunned silence to 
Maureen O’Sullivan’s announcement 
that she’s pregnant. 

Filmed in Panavision and Techni- 
color, “Never Too Late” is the story 
of a middle-aged New England cou- 


to have another child. Jim Hutton 
stars as the son-in-law in the comedy 
and Connie Stevens, one of the most 
popular of Hollywood’s younger stars, 
plays Kate Clinton, the daughter, a 
role that evokes her fine flair for 
comedy. 

Bud Yorkin directed, and Norman 
Lear produced the picture which was 
filmed on location in Concord, Mass., 
the historic community where the 
first shots of the Revolutionary War 
were fired. Concord is famous also 
as the home of Thoreau, Emerson, 
Hawthorne and Louisa May Alcott. 


ple who discover that they are about 


‘NEVER TOO LATE 


The Story In Pictures 


Special Publicity Mat No. 1; 
request from Campaign Plan 
Manager, Warner Bros. Pictures, 


666 Fifth Avenue, N. Y., N. Y. 


““Never loo. Late,” opening s... sic ces AE AMe@n ss oe ee clcte Theatre, is an hilarious 
Technicolor-Panavision comedy about a middle-aged couple about to have a child 
at an age when most couples are already grandparents. Here, in photos from the 
film, is the story. Photo 1, stunned when his wife, Edith (MAUREEN O’SULLIVAN), 
informs him they are about to become parents again, Paul Lambert (PAUL FORD) 
ean only sputter, ““When he gets out of college, Pll be 83, if he’s smart.’’ Photo 2, 
Harry’s son-in-law, Charlie Clinton (JIM HUTTON), and daughter, Kate (CONNIE 
STEVENS), are not pleased either. Charlie takes it as another way for Harry to 
belittle him. Kate becomes the household drudge, since Harry will not hire a maid, 
To Charlie’s consternation, Kate decides to become pregnant, too. Photo 3, Harry 
becomes highly irritated at the practical jokes of his lumber company employees. 
Photo 4, months later, Edith and Kate, tired of constant family bickering, tell off 
their husbands. Harry and Charlie go out and get drunk. Staggering home, they 
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put a commode on the lawn of Mayor Crane (LLOYD NOLAN). Enraged, Crane 
tells Harry he is canceling a lucrative township lumber contract. Photo 5, sobered 
by the mayor’s threat, Harry accuses Edith of making him the town’s laughing 
stock through her pregnancy, and of driving him to drink, ruin and disgrace. Fed 
up, Edith runs off to Boston. Harry pursues her, Photo 6, away from their stormy 
home atmosphere. Harry and Edith reconcile. They telephone the good news home 
and Charlie tells them that the mayor isn’t canceling his contract after all as Harry 
isn’t running for mayor. Since Harry never had intended to run, he realizes Charlie 
engineered things and might be smarter than he had given him credit for being. 
Paul Ford and Maureen O'Sullivan star in the roles they created and played for over 
1,000 performances in the Broadway version of the hit comedy, written by Sumner 
Arthur Long, who also did the screenplay. Norman Lear produced and Bud Yorkin 
directed the Warner Bros. release which also stars Jim Hutton and Connie Stevens. 


The Synopsis 


(Not For Publication) 


Harry M. Lambert (PAUL FORD) 
and his wife Edith (MAUREEN 
O’Sullivan), are a typical middle- 
aged New England couple living in 
the typical New England town of 
Calvertown, Mass. Their daughter 
Kate (CONNIE STEVENS) and her 
husband Charlie Clinton (JIM 
HUTTON), live with them. Charlie 
works for his father-in-law’s lum- 
ber company. 

While at the office one day, 
Harry and Charlie are visited by 
their next door neighbor, Mayor 
Crane (LLOYD NOLAN). The 
mayor informs Harry that he has 
come to look over the place be- 
cause he is thinking of giving the 
Lambert Lumber Company a con- 
tract to supply all the lumber for 
a new stadium. 

Harry and Charlie go home for 


lunch and find Dr. Kimbrough 
(HENRY JONES) and his wife 
Grace (JANE WYATT) there. 
Grace sees Edith rushing around the 
house doing one chore after another 
and tells Harry that she looks tired. 
Before Grace leaves, Edith proves 
she is tired by having a dizzy spell. 

Edith goes to Dr. Kimbrough’s 
office and after tests are made, is 
told she is pregnant. Edith, who is 
nearing 50, is at first stunned and 
then delighted. She leaves the office 
and goes shopping and then to a 
beauty parlor. 

A new woman arrives home. She 
is chic and elegant in her new suit 
and coiffure. Edith’s family is sur- 
prised and tell her she locks mar- 
velous. 

Their surprise about the clothes 
is nothing compared to the sur- 
prise they experience when she 
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breaks the news about her pregnan- 
cy. Harry is stunned, Kate cries 
and Charlie thinks it is an under- 
handed trick to show up his pro- 
creative deficiency. Only Edith is 
serene and happy. 

With her mother pregnant, Kate 
becomes the household drudge. 
Harry refuses to hire a maid and 
Kate, who never cooked or cleaned 
before, is now forced to do both, and 
more. 


Mayor Crane appears and tells 
Harry he has decided to give him 
the contract for the new stadium. 
He calls it a “baby gift,’’ but Grace 
Kimbrough points out the mayor 
has really made a smart political 
move because Harry’s new status 
as a father is very impressive to 
four women who serve on the city 
council. 

Kate, meanwhile, is quickly be- 
coming a mess. She decides to force 
her father to hire a maid by becom- 
ing pregnant herself. Charlie is not 
in favor of the idea as he thinks he 
is too young. Kate, however, is de- 
termined. The next few weeks see 
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Charlie quickly becoming more and 
more exhausted. 

Five months pass. Edith is fine 
but Kate is still cleaning house and 
still unhappy. She accuses Charlie 
of not wanting a baby because he’s 
still a child himself. A quarrel fol- 
lows and nothing is resolved. 


Harry is not very happy either. 
Edith has forced him to shop for 
baby things with her and the 
thought of a man his age buying 
infant’s wares embarrasses him to 
the point where he stomps off and 
gees back to his office. 

Back home, Kate and her mother 
discuss the situation. They both get 
angry and call their respective hus- 
bands to tell them to “go to hell.”’ 

The two men go out together and 
get drunk. They stumble home and 
put a commode. on the mayor's 


lawn. Their noise wakes the mayor, 
who sees them. Furious, he tells 
Harry that he is cancelling the con- 
tract. A more sober, but more angry, 
Harry accuses Edith of making him 
the town’s laughing-steck, driving 
him to ruin and disgrace. 


iil Lillia ee 


Arriving soon! Theatre. 
Technicolor® Panavision® From Warner Bros. 


The next day Harry finds a note 
from Edith saying she has left be- 
cause her having a baby has made 
everyone unhappy. Harry horrified 
at the thought of what he has done, 
calls the police to report a missing 
wife. They tell him that the only 
transportation available at that hour 
is the bus to Boston. He finds Edith 
at the bus station but she is ada- 
mant. 

Harry chases the bus, and Edith, 
to Boston where she finally relents 
and agrees to come home. They 
check into a hotel for a few days’ 
rest. Harry calls home to tell Charlie 
to run the business while he is gone. 
Charlie tells Harry he has a 
surprise for him. He puts the mayor 
on the phone to tell Harry that in 
view of his decision not to run for 
mayor, he’s giving him back the 
stadium contract. Since Harry had 
never intended running for mayor, 
he realizes that Charlie must be 
pretty smart after all. At the fade- 
out, Harry and Edith are seen danc- 
ing on the hotel terrace. 


Running Time: 104 Minutes 
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The formation of SPOOF, the 
Society for Preservation Of Over- 
age Fathers, was announced today 
by Paul Ford, the noted comedian 
who played the role of an over-age 
father in “Never Too Late” on the 
stage and in the forthcoming War- 
ner Bros. motion picture. 

Mr. Ford is serving as national 
chairman of SPOOF, 4 voluntary 
association “dedicated to preserv" 
ing and extending the physical and 
mental health of men who become 
fathers at an advanced age ” SPOOF 
national headquarters 1S in Room 
706 at 666 Fifth Avenue, New 
York, N.Y. 10019. 

“Over-age fatherhood, whether 
by accident or design, may cause 
severe stress and strain, as anyone 
knows who has seen OF will see 
‘Never Too Late’, says chairman 
Ford, «spOOF wants to keep over- 
age fathers happy and carefree, no 
matter what aggravation they get 
from wives like Maureen O'Sullivan, 
daughters like Connie Stevens an 
sons-in-law like Jim Hutton.” 

Aiming to set up chapters through- 
out the United States and Canada, 
the organization declares: “SPOOF 
belongs in your town. In fact, no 
town is complete without SPOOF.” 
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KNOW ALL MEN BY THESE PRESENTS: 


Whereas a duly constituted number of inhabitants having made 
evident their common interest in SPOOF and their desire to form 
a chapter of same, 


And Whereas It’s Never Too Late For SPOOF, | hereby do 
declare, publish and proclaim, By virtue of whatever power is 
vested in me, That this local charter has been properly executed 
and awarded to the chapter whose name appears hereinabove, 


And that said chapter shall be recognized as an official repre- 
sentative body of SPOOF, empowered to carry on all forms of 
SPOOF activity, including meetings, fun and games. 
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BLUE HUSBANDS: Plastered on Pink Ladies, 
Paul Ford and his young son-in-law, Jim Hut- 
ton, reel home to face their respective wives, 
Maureen O’Sullivan and Connie Stevens, in 
Warner Bros.’ comedy, ‘‘Never Too Late.” 
Paul’s transfixed by the news his wife is hav- 
| ing another baby. 
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Daughter Connie Stevens and her husband Jim Hutton find 
the ‘situation equally difficult, with Connie becoming a 
reluctant mother’s helper. 


Maureen blossoms while Paul tries to hide his 
continuing embarrassment behind dark glasses. 


Paul Ford is stunned when wife Maureen O'Sullivan 
tells him they are about to become parents again. 
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‘Never Too ‘Late’ is contract and Connie has 
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